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The unconventional
guide to advertising



Why should you
advertise like
my dog, Pepsi?

Because he is immediately
recognized by everyone in
his target audience.




Because he draws
attention in a clear and
straightforward way.




Because he “talks” in pictures.




You see, | don’t
speak dog, yet |
always know
what he wants.

When he needs
to go out,
he goes to the
front door &
scratches it
with his paws.

(Your advertisements
should have ONLY one
possible interpretation.)



Because his
calls for attention
are ALWAYS
accompanied

with a small reward.

A reward such as a
quick wag of his tiny tail.




How to
advertise like
my dog Pepsi?

Keep it simple but
make us believe it.




‘




Keep it lighthearted




Not convinced?
That’s okay.

Before | leave you, have
a look at some actual
ads, by organizations big
& small who seem to
understand that simple
does not equal trivial.

(Like Pepsi,
| too prefer to
talk in pictures.)
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If you really want to touch someone, send them a letter.
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| COAST GUARD
By THERE'S
7 ONLY ONE &
# | RESTRICTION
| FOR WO

In the 0.8, Coast Ouard, opportunitios are as vast as the ocean ltself.
Exoiting Jobs like rescue nisslons, protesiing the eavircasent, and o
lav esforcement are all open to women. And xince the Coast Guard is the i
ssallest of the Arsed Forces, your efforts are revarded guickly. For WG ———————
more information, oall b-00-424-888), Bt 1431 or (i1l owt this panel and | 'y

madl it ia. And let the Coast Guand open doors for you. Most doors, smyhow, e g

WAL S WA Caant S Dabrnatien ot WAUAE Sullns Peuy., Buine LI, Builen, BE TRMAAA - -
Devawne. Damr, Dure. ontiops svms.

/@U.S. COAST GUARD. BE PART OF THE ACTION.
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Sanders, Lyn & Ragonetti Associates, Trial Lawyers

202-195 Conwty Conrt Fivd. Bramptorn, Ortario | 7 Tel:(® P-1711 Fax:(805)450-7066 wuw.slre.com




RAMESH SHARMA

Post - Marriage" Counselling

.

Cell. No.: + 91 9833923869
Resi. No.: + 022 5152616
E-mail: r_sharma@rediffmail.c;,om
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smarter

The 2008 Honda Metropolitan
100+ MPG

HONDA









ihe money you could

be saving
GEICO

Local Office




USE ONLY
WHAT YOU

) DENVER WATER
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Doing business in New York?
So are we.

Ehe New York Times

WEEKDAY PRINT READERSHIP
AMONG BUSINESS PROFESSIONALS
IN THE NEW YORK MARKET

Ele New Hork Times

Visit NYTaudience.com Great journalism. And the readership to match.
Business Affluence /Aris Women NY Web National Web Paid Print Circulation International Web

How York Macet is compased of the NY DNA, Meroer County, MJ. and New Haves Courmy. CT.

Source 2010 Scarborough NYRT, weskiday
The Wall Sueet Joursar (s a regsteced trademark of Dow Jones. LE




lize

guava infuzion faspberry blueberry infu Lo

ingredients e sch passionr
Bf essential vitamins & minerds
body and mind







jenanmuijkic
| tried to keep @gmail.com
it lighthearted

to wag my tail a little.
It's a free ebook, right?




